

mailto:karen%40kslewis.com?subject=

Dxxxxxxx Bank October 6, 20XX
5:00pm - 8:00pm
Merchandise Mart
Chicago, IL

Please join us for our next Women on Wall Street (WOWS)
event! A panel discussion with a career coach and executive
recruiter will look at specific actions you can take to put
your best self forward in the workplace.

Networking sessions will give you an opportunity

to hear from experts to create:

— attention-getting LinkedIn profiles
— effective resume writing

— public speaking techniques

— work-appropriate fashion/make-up

Delightful hors d’oeuvres and beverages
will be served as you focus on BYOB!
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Printed Poster 11”7 x 17”

Xxoooxx Bank October 6, 2016
5:00pm - 8:00pm
Merchandise Mart
Chicago, IL

Please join us for our next Women on Wall Street (WOWS)
event! A panel discussion with a career coach, executive
recruiter, and resume writer will look at specific actions you
can take to put your best self forward in the workplace.

Networking sessions will give you an opportunity to hear
from experts to create:

— attention-getting LinkedIn profiles

— effective resume writing

— public speaking techniques

— work-appropriate fashion/make-up

Delightful hors d’oeuvres and beverages
will be served as you focus on BYOB!
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Dxxxxxxx Bank

Gxxxx Txxxx

AXXXXX

Name badge

510.435.0461
karen@kslewis.com

CXXXXX MIXXXXXXXX

Coach | Consultant | Facilitator

WOWS-Chicago presents

Cioo000x Mxooo spent the bulk of her career with Chicago's three

largest advertising agencies in marketing roles and ultimately led Human

Resources, Operations and Leadership Development for Foote, Cone
October 6, 20XX and Belding. This unique breadth of experience laid the foundation

. for her career consulting practice where she combines her brand
Merchandise Mart J development expertise with an “insider’s” perspective on hiring to guide
Top of the Stairs, 2 Floor Lounge clients through career transition. Her work with clients is focused on
Chicago, IL the articulation of a unique personal brand and the creation of the tools

i and process needed to help each reach their goal. Claudia has provided
coaching to nearly 1000 professionals over the past 10 years.
Through CRM Consulting, Claudia serves professionals at all levels of
experience across allindustries but is particularly invested in helping
women thrive. She is a top-ranked program facilitator for WOMEN-
Unlimited, a nationally recognized resource that supports Fortune
1000 companies committed to attracting, developing and retaining
high-potential talent. Claudia leads a six-month development program,
engaging and challenging emerging female talent to take ownership
of their careers. In addition, she is frequently asked to develop custom
workshops and deliver keynote addresses for women's groups around
personal branding and networking, among other topics.
As a senior executive turned business owner and the mother of four
children, Claudia understands the challenges of managing a “full
life” and serves as a resource to many seeking to achieve fulfillment
professionally and personally.

WOWS - Women On Wal Strest

Booklet 8.5” x 5.5”

Project: BYOB Build Your Own Brand marketing
campaign

Marketing campaign collateral design for WOWS, the Women
of Wall Street, a Professional Group at Deutsche Bank. | did all
the layout design for each piece including a multi page booklet
that was given out at the event, interactive PDF announcement,
poster and event name tags. The design had to follow the bank’s
strict branding and style guidelines. | edited the original artwork
so that the layout of the birds could accommodate the text for
the various marketing pieces. Created with Photoshop, Illustrator,
and InDesign.
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Digital Invitation

xxx Bank June 29, 201X
6pm
The Village Pub
XXXX Woodside Road
Woodside, CA 94062

-

Xxxxxx Bank cordially invites
you to attend an event
celebrating the closing of

Project Buffalo

Axxxx's $37B acquisition
of Bxooooaxx

Please RSVP to Xxxxx XXxxxx

by June 22nd |

v -

510.435.0461
karen@kslewis.com

Digital Closing Dinner Invitation

| created this digital invite for a celebratory dinner
for one of Deutsche Bank’s high profile clients. It was
celebrating their client’s $37B acquisition of another
company which was the largest chip industry deal at
the time.

This invite was one of three concepts | proposed and
definitely the most humorous. Often these types of
dinner invitations would simply be an interior shot of
the restaurant where the event was being hosted. But
after working extremely hard on closing this deal the
Investment Banking team appreciated adding a bit of
levity to the occasion.

In general the bank’s branding style guides were
quite strict and all imagery used had to be photo-
realistic. While it would have been something to

set up a photo shoot with an actual buffalo, our
tight design deadlines and surprisingly small design
budgets never allowed for such things. | created the
image by compositing elements in Photoshop while
doing the final layout in Indesign.
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Corporate Internal Collateral O

Deutsche Bank Pocket sized
emergency contact card

AAR : . Business continuity in the face of emergencies
Park is very important for a global investment bank.
Avenue | created this while working in DB Creative at
Deutsche Bank. This project was for the Risk
Business Management Team and distributed to
all New York employees. There was a lot of
content that the team wanted to include and they
wanted it to be something people could carry in
their wallet, so | designed a double sided 3.5” x

Py Poig 4 it et 2.5” accordion fold out card. | was responsible
e e 2

T S R R T for all aspects of the card design, including

oy S Pt e v s D, T B creation of the cover art, 4 maps with assembly
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points and street routes, and the text layout for
the front and back of the card.

Artwork was created using Adobe Photoshop
and lllustrator, layout was done in InDesign,
printing and lamination coordinated with an
outside print vendor.
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12 Panel Brochure
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510.435.0461
karen@kslewis.com

Deutsche Bank
Life Sciences Brochure

12 panel fold out brochure created for
the Deutsche Bank’s Life science industry
conference.

For this print project | created the
cover layout, edited the cover image
and created charts, graphs, tables,
infographics and tombstones. |
coordinated production with the printer
and proofed the print job to insure
accuracy before production.

Artwork was created using Adobe
Photoshop. Charts and tombstones
created in excel. Logos reproduced as
vector graphics using lllustrator. Layout
was done in InDesign.
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Presentation Cover Design oo
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Discussion materials
April 20XX

Management Presentation

Project Hemingway
September XX, 20XX

Discussion materials
May 20XX

discussion materials

B (=

Roadshow Presentation Roadshow Presentation Management Presentation

Project: Various cover designs for Roadshows, Presentations, and Pitchbooks for Deutsche Bank

| conceptualized how to present these companies on the covers and executed the original designs utilizing Photoshop, Illustrator, and InDesign. All the covers are made
of multiple layers of composited photographs and graphics from the respective companies or stock photography. Many of the photos required photo editing so that
they would work in the compositions. | also created new illustrations for the Skype cover matching the feel of the Skype branding.
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Presentation Cover Design oo

ultragenyx

pharmaceutical

Discussion materials

Movember 2013

Discussion Materials
January 20XX

Discussion materials | September 30, 20XX

Roadshow Presentation Management Presentation Pitchbook
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SPECIALTY CHEMICALS

Discussion
materials May 20XX

Discussion materials . ; April 20XX RATING AGENCY PRESENTATION | MAY 20XX

Management Presentation Pitchbook Management Presentation

Project: Various cover designs for Roadshows, Presentations, and Pitchbooks created for Deutsche Bank clients

| conceptualized how to present these companies and executed the composited designs utilizing Photoshop, lllustrator, and InDesign. All the covers are made of

multiple layers of photographs and graphics from the respective companies combined with graphic elements | created and stock photography. Many of the photos
required photo editing so that they would work in the compositions.
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Project: Roadshow presentation design
for Deutsche Bank’s client Dropbox

For this presentation the Technology team at the

i > & <
bank Vfafﬂed custom gr-aphlcs that used o'm artful b Dropbox
style, similar to the design style of graphics that

Section page
Sample

Dropbox was using on its’ website at that time. | JEUET) 598, A

designed this PowerPoint template which included
the cover design, color palette, fonts, graphic styles,
and charts. The content slides here show a few
examples of pages that | created in this style. |
used Photoshop, Illustrator, PowerPoint and Excel to

complete the project. . . — .
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Pitchibook Design o

STITCH FIX
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Cover Envelope for Presentation

Cover Page Divider Page
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Rare intersection of hyper-growth, scale and profilatality
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Project: Stitch fix pitchbook presentation design for Deutsche Bank

Designed cover, divider, agenda, theme and interior pages for Pitchbook using PowerPoint, Photoshop, lllustrator, InDesign and Excel. Since the company offers a
subscription service that delivers clothing, | designed a cover envelope for the presentation to emulate the box that Stitch Fix products arrive in. The “What to do next”
page design also emulated a document that the company used in their packaging.


mailto:karen%40kslewis.com?subject=

510.435.0461

RoadShOW deSign karen@kslewis.com

MAMAGEMENT TEAM MWITH EEST-IN-CLASS INDUSTRY EXPERIENCE

ECTION PAGE
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Project: Roadshow presentation design for Deutsche Bank’s client, Sixense

The Client wanted the presentation to have a futuristic feel since they are a VR company. | utilized Photoshop, lllustrator, InDesign, PowerPoint and Excel to create title,
divider, information graphics pages and theme including color palette, fonts, graphic styles, and charts. | edited many company images or stock photography that

required resizing, reformatting, color correction and background removal.
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F{WILLIAMS LEA

corporate information solutions
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Project: Williams Lea Strategy Campaign Poster

32”x 24" Poster created for Williams Lea Corporate offices. The company was
creating a 5 Year Strategy marketing campaign. The majority of Williams Lea
employees work off site at the company’s client sites and not directly for the
corporate offices. For this campaign, they wanted the art to be created by one
of those employees and | was working for Williams Lea, at Deutsche Bank, at
that time. They created a design competition and the designers were asked to
incorporate the company’s four pillars of success- growth, talent, delivery and
culture, into their design. My design was chosen as the winner of the competition
and used for the Marketing campaign.
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Project: Original animal greeting card illustrations

| created these cards designs as a personal project. The animals in this licensable collection were inspired by a set of painted wooden animal candle holders
that my Mom would top birthday cakes with. | created these with Adobe Illustrator and Photoshop.
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Case study - Branding, website and mobile design rencone o

Project: Jules Osborne LMFT

Branding, website and mobile design Updated logo Alternative logo
mark options

The client Jules Osborne, a Marriage and Family Therapist, wanted to update her website for both

. . . . . . e o ehvrme | bl
desktop and mobile. Ultimately the project included re-branding, image searches, page layouts, color @ g+ Qsborne, LM
palette development, content proofing, image selection for social media posts and interior design '*k___:l g

elements for her therapy office.
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Old logo

""’;J-;' Jules Osborne, LMFT
240 ) Psychotherapy

@ﬁj

960

| suggested an overall friendlier feel for the
branding elements; | removed the pointed ends
of the logo mark and opened the center, in
conjunction with using a handwritten font for the
logo’s tag line, adding a more personal feel to
the design.

julesosborne.com shown on laptop, desktop, tablet and mobile devices

In order to continue the brand story into the
physical office space, | proposed and designed
cushions and mugs for the therapy office.
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Case study continued oo

= This is the final look of the “Me” page. |
o C was able to greatly improve this page
R by focusing on the textual hierarchy and
alignment, rhythm, emphasis, and proportion
of elements on the page.

Tharapeutic Appromthes:
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Implementation of
broader color palette
and image story

Ewlsted Training & Exparience
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